








Bad Sex /

The lack of regular intimacy means we are 
potentially getting worse at sex. We see more 
reports of women experiencing unexpected 
and unacceptable requests when having sex 
with a partner for the first time. Women have 
regularly reported attempts at choking, anal 

sex, ejaculation on breasts or face, without prior 
consent. Many are having the sex they didn’t 

want or weren’t aroused by.

There are also new reports of high rates of 
sexual dysfunction among adolescents and 
young adults. 30% of women said they’d 

experienced pain the last time they had vaginal 
intercourse (NCBI). Men can also have bad, 

painful and unwanted sex, but when sex is bad 
for women, it’s generally worse. If women are 
avoiding sex, are they merely attempting to 

avoid bad sex?

Motherlode Pillow Talk, a virtual reality series 
that immerses users in the full spectrum of sexual 

exploration. The first episodes, entitled Lube River, 
“educate users on the world of pleasure and sex toys 
through a playful, game-like environment”, according 

to Motherlode. 

Pillow Talk



Spotlight /
MakeLoveNotPorn is a pro-sex, pro porn, pro knowing 

the difference platform. Launched in 2009 by Cindy 
Gallop, it is the world’s first user-generated, human-

curated #socialsex video sharing platform. The content 
streaming space curates #realworldsex videos that is 

consensual, contextualised, and porn-cliche free.

TA: Dating younger men and sexual experiences with them led you to the 
inception of MakeLoveNotPorn and your TED talk back in 2009. But how 
did that experience spark the catalyst for action and making a change?

CG: I began realizing ten or eleven years ago through dating younger 
men, that I was encountering an issue that would quite honestly never 
have occurred to me if I hadn’t had those very personal experiences. I 

realized I was experiencing what happens when two things converge - when 
ubiquitousaccess to porn online meets our society’s reluctance to talk 

openly and honestly about sex. I thought ‘God if I’m experiencing this other 
people must be as well’. 

I didn’t know that for sure, because ten or eleven years ago nobody was 
writing about this, nobody was talking about it. So, I put up no money to 

create a tiny clunky website at makelovenotporn.com that posted the myths 
of ‘Porn World vs Real World’. I launched it in 2009 with a TED talk which in 
turn went viral, and so instantly as a result drove a huge global response to 

my website that I had never anticipated. 

Thousands of people wrote to me from around the world. Young, old, male 
and female, straight and gay. Pouring their hearts out on email telling me 
things about their sex lives and their porn watching habits they’d never 
told anyone else before and it was the sheer cumulative impact of all of 

those emails coming at me day after day which made me realize that I had 
uncovered a huge global social issue. I had a personal responsibility to try 

and make a change or solution for some of them. I believe very strongly the 
future of business is doing good and making money simultaneously and I 

saw that opportunity and so MakeLoveNotPorn was born.



TA: How is the concept and model of MakeLoveNotPorn a game 
changer to not just how we have sex but our self-image and love?

CG: I knew that if I wanted to counter the global impact of porn as 
default sex ed, I was going to have to come up with something that 
had the potential to be just as mass, mainstream and all-pervasive in 

society as porn currently is. MakeLoveNotPorn is not anti-porn because 
that isn’t the fundamental issue, the issue is that we don’t talk about 
sex in the real world. If we did, people would then be able to bring 
a real-world mindset to the viewing of what is simply manufactured 

entertainment.  

Our MakeLoveNotPorn tagline is: Pro-sex. Pro-porn. Pro-knowing the 
difference. Our mission is to make it easier for every single person in 

the world to talk openly and honestly about sex. Firstly, to talk honestly 
about sex in the public domain, and by that I mean parents, teachers, 
schools. But secondly and maybe more importantly to talk about sex 

honestly in your intimate relationships. 

Because we don’t talk honestly about sex as a society, it is an area of 
rampant insecurity for every single one of us. We all get vulnerable 

when we get naked. Sexual egos are very fragile. We therefore find it 
bizarrely difficult to talk about sex with the people we’re actually having 

it with, while we’re actually having it. People are terrified of saying 
anything at all about what’s going on that might potentially 

hurt the other person’s feelings or put them off. Fear it might derail 
the encounter or potentially derail the entire relationship. This is at 

odds with the fact you want to please your partner, you want 
to make them happy. 

In short sex needs to be socialised. For MakeLoveNotPorn I took every 
dynamic in social media and applied them to this one area that no other 
social networking platform will ever go in order to socialize sex: to make 

#realworldsex and talking about it, socially acceptable and 
socially shareable, in order to promote good sexual values 

and good sexual behavior.’  

MakeLoveNotPorn.tv, is an entirely user-generated crowd-sourced 
video sharing platform which celebrates #realworldsex. Anyone in the 
world can submit videos of themselves having sex, we’re building a 

whole new category on the internet – social sex. Our competition isn’t 
porn, it’s Facebook and YouTube, or rather it would be if Facebook 

and YouTube allowed you to socially sexually self-express. Social sex 
videos on MakeLoveNotPorn are not about performing for the camera, 

they’re about doing what you do on every social platform - capturing 
what goes on in the real world, spontaneously, as it happens, in all its 
messy, glorious, silly, beautiful, ridiculous, comical, awkward wonderful 
humanness. MakeLoveNotPorn is also the only place on the Internet 
where porn stars share videos of the sex they have off set in the real 

world, because porn stars have #realworldsex too and it’s totally 
different than the sex they perform professionally. In those videos they 

talk about how different it is from the sex they perform on set.

I designed MLNP around human curation, our curators watch every 
single video submitted from beginning to end, we do not publish 
it unless it’s real. And we have a revenue sharing business model, 

so like Uber and Airbnb, you pay to rent and stream social sex 
videos and then half that income is given to our contributors (our 

MakeLoveNotPornstars, as we call them).

Social sex is enormously reassuring because we celebrate real world 
everything, real world hair, real world penis size, real world breasts. You 

can preach body positivity until you’re blue in the face, you can talk 
about self-love, but nothing makes you feel good about your own body 
like watching people who are nobody’s idea of aspirational body types 
getting turned on by each other. Desiring each other having a bloody 

amazing time in bed. Our mantra is everybody is beautiful when they’re 
having #realworldsex. We celebrate the accidents, the awkwardness, 

the messiness. If you only ever learn about sex from porn, it teaches you 
that sex is a performance and nothing must go wrong. We celebrate 

real-world emotions, love, intimacy and feelings. People don’t get how 
massively, profoundly, fundamentally, socially and beneficial the impact 

of that is and could be.

TA: A big mission of the project is to start encouraging people to 
explore and define their sexual values, why is this so important and also 

so hard for people?

CG:  I designed MakeLoveNotPorn around from my own philosophies; 
one of which is - everything in life and business starts with you and 
your values. So, I ask people this question: ‘What are your sexual 

values’ - nobody can ever answer it, because we’re not taught to think 
like that. Our parents teach us to have good manners, a good work 
ethic, responsibility and accountability. Nobody ever brings us up to 

behave well in bed. Sensitivity, generosity, kindness and honesty are as 
important in bed as they are in every other area of our lives, where we 

are actively taught to exercise those values.



TA: I read a quote where you said a young man had told you - 
‘Watching porn makes me want to jerk off. Watching your videos makes 

me want to have sex.’ - which is fascinating. How do you think the 
content on MakeLoveNotPorn changes that behaviour? 

Porn is purely and simply masturbation material. We are not just that; 
we are so many more things on top of that. We celebrate real world 
emotions. One man wrote and said the sex in a certain video was 

incidental. He wanted what they had, he saw the way they looked at 
each other, saw the way their eyes met and hoped one day he can meet 

somebody he will have that with. 

We are connecting people around improving communication around 
sex. Our solo MakeLoveNotPornStars film themselves masturbating and 

they tell us they have never ever videoed themselves doing anything 
sexual before. Doing this for the first time because they believe in our 
social mission. They film themselves and they tell us that doing that 
made them love themselves more, it enhanced their sexual sense of 
self. Couples tell us doing this transformed their relationship because 
when you decide to film yourselves having sex, you have to talk about 
it, and when you talk about it it doesn’t matter how long you’ve been 

together, the conversation goes to places it’s never ever gone to before. 

TA: What are your thoughts, feelings or opinions on the recent sex 
recession concerns and reporting? 

I don’t believe any of them and the reason I say that is, in this field there 
is the widest possible gap between what people say and what people 
actually do. These studies are subject to confirmation bias and there 
are simply too few of them with too many prejudices operating. You 

need to read them all with a pinch of salt. We do not study this area of 
universal human experience with the same insight and 

thoughtfulness and perspective as we study every other area of 
consumer attitudes and behaviour.

TA: One of the parts of the reporting that concerns us is the problems 
with intimacy. How do you feel about people stating they are missing 

romance in their lives or feel lonely? How does this fit with the sex 
recession reporting?

I wish society understood that the opposite of what it thinks is true - 
women enjoy sex just as much as men and men are just as romantic as 

women and neither gender is allowed to openly celebrate that fact so 
fundamentally underlying all of this is patriarchy.

Every single country in the world is affected by patriarchy. Historically, 
every single institution including religion and governments have been 
male-dominated. We as women have never been allowed to bring our 
female lens to bear on sexuality and the world is a poorer place for it. 

TA: Often this space is relegated to experts and academics, but so 
much of what shapes society and our norms is advertising. How are 
brands/ advertisers and agencies shaping and impacting this space? 

What can they do to make a constructive change?

Well it’s interesting as no one will take any commercial advertising 
from sex linked ventures, either in traditional non-traditional media 

channels. Facebook will not allow any sex related venture to advertise 
on it, neither will the other social platforms. Polly Rodriguez of Unbound 
and Janet Lieberman and Alexandra Fine of Dame Products have had 

huge fights with the New York MTA who will not allow them to run 
beautiful discreet advertising, while male brands like Romand and HIMS 

advertising erectile dysfunction solutions are totally ok.

When people use the term ‘sex sells’ in the advertising industry they’re 
talking about sex through a male lens. At the top of  the advertising 

industry, as at the top of every industry, sits a closed loop of white guys 
talking to white guys about other white guys. Advertising is sexist. We 
have not even begun to see how effectively sex could sell through the 

female lens.

TA: What is the future of sex and romance?

CG: The future is what we all make happen. I don’t wait for things to 
change, I make them change. I am making the future I want to live 

in happen, and I’m encouraging everyone else to join me in actively 
making that future happen, because when people do that we create a 
better future for all of us. MakeLoveNotPorn is spearheading the Social 

Sex Revolution. The revolutionary part isn’t the sex, but the social.



Key Takeouts /

Sex can sell // Sex can still sell if marketers acknowledge the 
realities of modern love. Brands can play a role in educating 

consumers and normalising taboos.

Don’t be embarrassed // Brands are failing to acknowledge sex. 
Changemakers believe advertisers have to normalise this area and 
remove the embarrassment of insecurity, to help them and others. 

Modern romance // Research shows that traditional romance in 
advertising can harm sales by causing single consumers to reduce 
their spending on indulgent items. With so many looking beyond 

marriage and remaining single by choice, brands must act as 
champions for non-romantic relationships.

Be real // Sex education around the world is often either non-
existent or lagging behind societal norms. Seek to help younger 

consumers navigate the new world of modern relationships, 
connections and intimacy. Realistic portrayals are crucial.

Progressive thinking // We’re in a time where a lack of 
understanding about sexuality and gender is unacceptable. Always 

check in with all communities and heed their advice, or utilise 
technologies which are using machine learning to remove bias. 



Body talk // Health and body issues have long been a source of 
shame and embarrassment in the broader culture. A long-overdue 

sea change is occurring as brands begin to normalise these subjects 
through the sensitive subversion of traditional approaches.

Cultural lag // The fundamental problem with dating apps is 
the fundamental problem with every technological innovation: 

cultural lag. We haven’t had these tools for long enough to have 
a clear idea of how we’re supposed to use them. Foster authentic 

connections in real life to boost chances of lasting encounters. 

Wellness / The 2018 Global Wellness Summit Report states that 
“sexual pleasure brands are strongly aligning themselves with 

wellness, and sex is fast shedding its taboo status.” Start shifting the 
conversation to one of wellbeing. A good sex life solo or with others 

makes us all a bit saner. 



Thank you!
www.theakin.com

The Akin /
The Akin /

We are a global collection of consultants.

Coming together as a reaction to the outdated and opaque agency 
model, we bring a fresh and personal approach to consultancy, with a 

focus on long-term relationships. Our process allows us to provide work 
that is honest, challenging, agile, original and inspiring.

Think innovation, research, creative and strategy projects. But done 
differently.

Our Services /

At The Akin, we decided to rethink how a team of individual consultants 
can better work together in order to deliver tangible outputs which 

brands can action to elevate their practices.

For our larger projects we activate our wide network of talented and 
trusted consultants, known as our Next of Kin (NOK) to create the 

best team. The NOK includes gifted up-and-comers through to vastly 
experienced heavy-hitters that have all worked with us personally. Their 
day rate is based on their level of experience and we take no cut. When 

we bring in a NOK, you know exactly who it is, what they will be paid and 
why they are there.

Our work is honest, transparent and we work directly with our clients 
forming long-term relationships. When we work on a project, we care.
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